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https://bit.ly/3CITzsd
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Source:  Bureau of Labor Statistics, U.S. Census Bureau
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The cost of non-discretionary items for 
$50K-$69K households was +6.1% in Q3 

2021--up from +5.8% in Q2 2021--resulting 
in fewer dollars for discretionary spend 

among this income cohort.



Source:  Bureau of Labor Statistics, Bureau of Economic Analysis
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Source: ESI: October 27, 2021 Publication Titled ‘Consumer Economic Sentiment Collapses To Historic Low’ URL: https://hps-civicscience.com/consumer-economic-sentiment-collapses-to-
historic-low/
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($ in millions; except for Aligners Shipped and ASP)

Q3 2020 Q4 2020 Q1 2021 Q2 2021 Q3 2021

Total Unique Aligner Orders Shipped(1) 93,301     101,794   106,345   90,006     69,906     

Average Aligner Gross Sales Price ("ASP") $1,794 $1,820 $1,860 $1,885 $1,900

Aligner Gross Revenue 167.4$     185.3$     197.8$     169.7$     132.8$     

Implicit Price Concession(2) (13.4) (14.2) (12.8) (10.2) (10.7)

Reserves and other adjustments(3) (14.7) (16.1) (17.5) (16.7) (13.9)

Aligner Revenue(4) 139.3$     155.0$     167.5$     142.8$     108.3$     

Financing Revenue(5) 12.0 12.0 10.7 11.6 10.9

Other Revenue and adjustments(6) 17.2 17.6 21.3 19.8 18.5

Total Net Revenue 168.5$     184.6$     199.5$     174.2$     137.7$     

Note: All information in this file is publicly available from our SEC filings.

(1)  Each unique aligner order shipped represents a single contracted member.

(2)  Estimated based on historical write-off percentages and expected net collections. Excludes implicit price concessions 

associated with financing revenue starting in 2020 $1.927mm for Q320, $1.914 for Q420, $1.748 for Q121,

$1.773 for Q221 and $1.697 for Q321.  See footnote 5 below.

(3)  Includes impression kit revenue, refunds and sales tax.

(4)  As defined in quarterly and annual fi l ings (Aligner Gross Revenue less IPC and Reserves and other adjustments).

(5)  Represents interest income earned on our SmilePay financing program, net of IPC starting in 2019, as noted in footnote

 2 above.

(6)  Includes net revenue related to retainers, whitening, and other ancillary products.




